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“After setup and my familiarizing with the tool, | am finding it an inseparable companion
to my everyday effort to find the exactly right rate for our product at a given date.
Especially, | value the fact that the tool helps me analyse and identify strong and low
demand periods with more precision than before and, at the same time, suggesting a
more daring rate which leads to better results on a rather volatile market.

Petr Salda After full five months of using Unity, | have to admit that what | got for my money is
General Manager C L e . . "
Grandhotel Zvon a robust and intuitive revenue management tool that already paid for itself.

Elegant boutique 4-Star Superior hotel in Ceske Budejovice with tradition since 1533 is located right in the
historical centre of Ceske Budejovice. Deluxe rooms and Junior suites have breathtaking view of romantic

historical square, all rooms are very spacious, air-conditioned, fitted with custom-made high-quality furniture
and feature luxurious fabrics.




